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CRITERION - III
Research Innovations and Extension

3.1 Resource Mobilization for Research
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Criterion Il

Research, Innovation and Extension

Key Indicator: 3.1-Resource Mobilization for Research

3.1.1- Grand received from government and non-governmental agencies for
research projects/endowments in the institution durind the last five years

(INR in Lakhs) 2018~20l9
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‘Problems and prospects in agriculture marketing in India’







